JOB DESCRIPTION TEMPLATE
Head of Digital
Provided by Excelon Associates, excelonassociates.com. Replace the bracketed placeholders with your organization details and adapt any section to fit your posting.
Position Details
Organization: [Organization Name]
Location: [City, State or Remote / Hybrid]
Reports To: [CEO / CMO / Chief Digital Officer]
Classification: [Full Time, Exempt]
Salary Range: [Salary Range]
About the Role
The Head of Digital owns the digital strategy of [Organization Name] and is accountable for how that strategy performs in market. The role directs websites and digital products, e-commerce and digital revenue, digital marketing and acquisition, analytics, and the marketing and web technology stack that supports all of it.
The Head of Digital also acts as the connective tissue between marketing, technology, and operations, translating commercial goals into digital roadmaps and reporting results to executive leadership.
Key Responsibilities
Strategy and Roadmap
1. Define the digital strategy and annual roadmap, aligning digital investment with revenue, acquisition, and customer experience goals.
1. Own the digital budget and P&L, prioritizing spend across channels, platforms, and development work based on measured return.
1. Track market, competitor, and technology shifts, and adjust the roadmap before performance gaps appear.
Channels, Product, and Performance
1. Direct the organization's websites, digital products, and e-commerce experiences from concept through optimization.
1. Lead digital marketing across search, paid media, email, and social, holding channels to clear acquisition and conversion targets.
1. Own analytics and reporting, giving executive leadership a reliable view of digital performance and customer behavior.
Team and Stakeholders
1. Build, lead, and develop a multi-disciplinary digital team spanning product, design, engineering liaison, and marketing roles.
1. Manage agency, platform, and technology vendors, negotiating contracts and holding partners to performance standards.
1. Partner with technology, operations, and compliance leadership so digital initiatives ship securely and on schedule.
Qualifications
1. Bachelor's degree in marketing, business, computer science, or a related field is required; a master's degree is highly desirable.
1. At least eight years of progressive digital experience, including several years leading multi-disciplinary teams across digital product, web, and performance marketing.
1. Demonstrated ownership of a digital P&L or channel budget, with a record of hitting acquisition, conversion, or revenue targets.
1. Working command of the modern digital stack, including CMS and e-commerce platforms, analytics, CRM and marketing automation, and SEO and paid media tooling.
Compensation and Benefits
[Describe salary range, bonus or incentive structure, health and retirement benefits, paid time off, and any relocation assistance.]
How to Apply
[Provide application instructions, a contact email, or a link to your applicant portal.]
Equal Employment Opportunity
[Organization Name] is an equal opportunity employer. All qualified applicants will receive consideration for employment without regard to race, color, religion, sex, sexual orientation, gender identity, national origin, disability, or protected veteran status.
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